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Measurement
•

Before testing hypotheses, we must understand some issues involving the measurement of the
concepts we have decided to investigate and how we record systematic observations using numerals
or scores to create variables that represent the concepts for analysis.

•

How researchers measure their concepts can have a significant impact on their findings; diﬀerences in
measurement can lead to totally diﬀerent conclusions.

•

It is useful to think of arriving at the definition of the variables as being the last stage in the process of
defining a concept precisely. We often begin with an abstract concept (such as democracy), then
attempt to define it in a meaningful way, and finally decide in specific terms how we are going to
measure it.

•

At the end of this process, we hope to attain a definition that is sensible, close to our meaning of the
concept, and exact in what it tells us about how to go about measuring the concept.

•

To be useful in providing scientific explanations for behavior, measurements of phenomena must
correspond closely to the original meaning of a researcher's concepts.

•

They must also provide the researcher with enough information to make valuable comparisons and
contrasts. Hence, the quality of measurements is judged in regard to both their accuracy and their
precision.

Accuracy of measurement
•

There are two major threats to the accuracy of measurements. Measures may be inaccurate because they are
unreliable and/or because they are invalid.

•

Reliability describes the consistency of results from a procedure or measure in repeated tests or trials. In the
context of measurement, a reliable measure is one that produces the same result each time the measure is
used. An unreliable measure is one that produces inconsistent results-sometimes higher, sometimes lower.

•

The reliability of political science measures can be calculated in many diﬀerent ways.

•

•

The test-retest method involves applying the same "test" to the same observations after a period of time
and then comparing the results of the diﬀerent measurements.

•

The alternative-form method of measuring reliability also involves measuring the same attribute more
than once, but it uses two diﬀerent measures of the same concept rather than the same measure.

•

The split-halves method of measuring reliability involves applying two measures of the same concept at
the same time. The results of the two measures are then compared. This method avoids the problem that
the concept being measured may change between measures.

A valid measure is one that measures what it is supposed to measure. Unlike reliability, which depends on
whether repeated applications of the same or equivalent measures yield the same result, validity refers to the
degree of correspondence between the measure and the concept it is thought to measure.

Sampling
•

Suppose we want to assess national level of support for some proposed government policy. Since it is
impossible to interview everyone, a more practical approach is to select just a "few" members of the
population for further investigation. This is where sampling comes in.

•

A sample is any subset of units collected in some manner from a population. The sample size and how
its members are chosen determine the quality (that is, the accuracy and reliability) of inferences about
the whole population.

•

A researcher's decision whether to collect data for a population or for a sample is usually made on
practical grounds. The advantages of taking a sample are often savings in time and money. The
disadvantage is that information based on a sample is usually less accurate or more subject to error
than is information collected from a population.

•

Once a sample has been gathered, features or characteristics of interest can be examined and
measured. The attributes of most interest in empirical research are numerical or quantitative indicators
such as percentages or averages. These measures, or sample statistics, as they are known - are used
to approximate the corresponding population values, or parameters.

•

In order to mitigate the sample bias, ideally each element in the total population should have a known
probability of being included in the sample. This knowledge allows a researcher to calculate how
accurately the sample reflects the population from which it is drawn.

What can be learned from
samples
•

Samples provide only estimates or approximations of population attributes.
Occasionally these estimates may be exactly right, but most of the time, however,
they will diﬀer from the true value of the population parameter.

•

When we report a sample statistic, we always assume there will be a margin of
error, or a diﬀerence between the reported and actual values.

•

Where does the loss of precision or accuracy come from? The answer is chance, or
luck of the draw. If you flip a coin ten times, you probably won't get exactly five
heads, even if the coin is fair or the probability of heads is one-half. Randomness
seems to be an innate feature of nature, at least on the scale at which we observe it.

•

Just as with our coin toss, a random sample of ten (or even much larger) is not likely
to produce precisely the value of a corresponding population parameter. But if we
follow proper procedures and certain assumptions have been met (for example, the
sample is a simple random sample from an infinite population), a sample statistic
approximates the numerical value of a population parameter.

Types of Data and
Collection Techniques
•

Researcher collects data on behavior by observing either the behavior itself (direct observation)
or some physical trace of the behavior (indirect observation).

•

Data collected through firsthand observation is an example of primary data, that is, data
recorded and used by the researcher making the observations.

•

Data from interviews or the written record can be primary data or secondary data - data used by
a researcher who did not personally collect the data.

•

Students will often find suitable data generated through interviews or the written record for free
in publicly available data archives, but students wishing to use data generated through direct or
indirect observation must usually rely on their own ability to make the observations.

•

Structured and Unstructured Observation - In structured observation, the investigator looks for
and systematically records the incidence of specific behaviors. The researcher will have decided,
based on theory, the relevant behaviors before starting data collection.

•

In unstructured observation, all behavior is considered relevant, at least at first, and recorded.
Only later, upon reflection, will the investigator distinguish between important and trivial behavior.

Survey Research and
Interviewing
•

How to ensure validity and reliability of survey and interview data?

•

Let R stand for the respondent and I for the interviewer:

•

The requested information must be available to R (that is, not forgotten or
misunderstood).

•

R must know what is to I a relevant and appropriate response.

•

R must be motivated to provide I with the information.

•

R must know how to provide the information.

•

I must accurately record R's responses.

•

The responses must reflect R’s meanings and intentions, not I's.

•

Other users of the data must understand the questions and answers the
same way R and I do.

Survey research
•

A group of individuals respond to or fill out more or less standardized questionnaires. The
questionnaires may take diﬀerent forms to investigate diﬀerent hypotheses, but they do not involve
freewheeling or spontaneous conversations.

•

Although surveys can be relatively quick and cheap mean to obtain data, the researcher needs to think
carefully about:

•

Completion rates - If the response rate is low, either because individuals cannot be reached or because
they refuse to participate, the researchers' ability to make statistical inferences for the population being
studied may be limited. Also, those who do participate may diﬀer systematically from those who do not,
creating other biases. Increasing the size of the survey sample to compensate for low response rates
may only increase costs without alleviating the problem.

•

Sample-population congruence - how well the sample subjects represent the population, is always a
major concern. Here we are speaking of how well the individuals in a sample represent the population
from which they are presumably drawn. Bias can enter either through the initial selection of respondents
or through incomplete responses of those who agree to take part in the study.

•

Questionnaire length - if a survey poses an inordinate number of questions or takes up too much of the
respondents' time, the respondents may lose interest or start answering without much thought or care.

Response quality
•

Response quality = the extent to which responses provide accurate and complete information. It is the key
to making valid inferences.

•

Response quality depends on several factors, including the respondents' motivations, their ability to
understand and follow directions, their relationship with the interviewer and sponsoring organization, and,
most important, the quality of the questions being asked.

•

Engaging respondents - it is important to get oﬀ on a good footing by introducing yourself, your
organization, your purpose, your appreciation of their time and .trouble, your nonpartisanship, your
awareness of the importance of anonymity, and your willingness to share your findings.

•

Since the whole point of survey research is to accurately measure people's attitudes, beliefs, and behavior
by asking them questions, we need to spend time discussing good and bad questions.

•

Good questions prompt accurate answers; bad questions provide inappropriate stimuli and result in
unreliable or inaccurate responses. When writing questions, researchers should use objective and clear
wording. Failure to do so may result in incomplete questionnaires and meaningless data for the researcher.
The basic rule is this: the target subjects must be able to understand and in principle have access to the
requested information.

•

Certain types of questions make it diﬃcult for respondents to provide reliable, accurate responses. These
include double-barreled, ambiguous, and leading questions.

Closed-ended questions
•

The main advantage of a closed-ended question is that it is easy to answer and takes little time.
Another advantage is that answers are easy to compare, since all responses fall into a fixed number of
predetermined categories. These advantages aid in the quick statistical analysis of data.

•

With open-ended questions, by contrast, the researcher must read each answer, decide which answers
are equivalent, decide how many categories or diﬀerent types of answers to code, and assign codes
before the data can be analyzed.

•

Another advantage of closed-ended questions over open-ended ones is that respondents are usually
willing to respond on personal or sensitive topics (for example, income, age, frequency of sexual
activity, or political views) by choosing a category rather than stating the actual answer.

•

Critics of closed-ended questions charge that they force a respondent to choose an answer category
that may not accurately represent his or her position. Therefore, the response has less meaning and is
less useful to the researcher.

•

Also, closed-ended questions often are phrased so that a respondent must choose between two
alternatives or state which one is preferred. This may result in an oversimplified and distorted picture of
public opinion. A closed-ended question allowing respondents to pick more than one response (for
example, with instructions to choose all responses that apply) may be more appropriate in some
situations.

Open-ended questions
•

Unstructured, free-response questions allow respondents to state what
they know and think. They are not forced to choose between fixed
responses that do not apply. Open-ended questions allow respondents
to tell the researcher how they define a complex issue or concept.

•

Disadvantage of the open-ended question is that respondents may
respond too much or too little. Some may reply at great length about
an issue - a time-consuming and costly problem for the researcher. On
the other hand, if open-ended questions are included on mail surveys,
some respondents with poor writing skills may not answer, which may
bias responses.

•

Furthermore, unstructured answers may be diﬃcult to code,
interpretations of answers may vary (aﬀecting the reliability of data),
and processing answers may become time-consuming and costly.

Question order
•

The first several questions in a survey are usually
designed to break the ice. They are general questions that
are easy to answer.

•

Complex, specific questions may cause respondents to
terminate an interview or not complete a questionnaire
because they think it will be too hard. Questions on
personal or sensitive topics usually are left to the end.

Descriptive statistics
•

Expected value - The mean or average value of a sample statistic based on
repeated samples from a population.

•

Standard errors - The standard deviation or measure of variability or
dispersion of a sampling distribution. The larger the sample, the smaller the
standard error.

•

Sampling distributions - A theoretical (non-observed) distribution of sample
statistics calculated on samples of size N that, if known, permits the
calculation of confidence intervals and the test of statistical hypotheses.

•

NOTE: These mean and standard deviation work well for normal (bell curve
shaped) distribution. If dealing with other distributions, it may be more useful
to use median or mode to describe central tendency (expected value).

Plotting your data
•

A well-constructed graph can answer several questions at one time:

•

Central tendency: Where does the center of the distribution lie?

•

Dispersion or variation: How spread out or bunched up are the
observations?

•

The shape of the distribution: Does it have a single peak (one concentration of observations within a
relatively narrow range of values) or more than one?

•

Tails: Approximately what proportion of observations is in the ends of the distribution or in its tails?

•

Symmetry or asymmetry (also called skewness): Do observations tend to pile up at one end of the
measurement scale, with relatively few observations at the other end? Or does each end have roughly the
same number of observations?

•

Outliers: Are there values that,compared with most, seem very large or very small?

•

Comparison: How does one distribution compare to another in terms of shape, spread, and central
tendency?

•

Relationships: Do values of one variable seem related to those of another?
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